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THE GROUP’S FINANCIAL

HIGHLIGHTS

ECONOMIC FIGURES 2014 % 2013 % 2012 %
(THSD EUROS)

Revenue 632,84 100.0 560,151 100 494,831 100
Gross operating income 85,119 135 72,600 13.0 62,424 12.6
Operating income 80,663 12.8 64,171 1.5 52,249 10.6
Income before taxes 79,267 125 61,732 1.0 50,265 10.2
Group net income 47909 76 34,450 6.2 27094 55
FINANCIAL FIGURES 2014 2013 2012

(THSD EUROS)

Group shareholders’ equity 251,908 21,808 175,757

Non controlling interest 936 799 2,704

Total assets 616,712 549,531 475,298

Net working capital 134,341 124,374 120,476

Net invested capital 236,531 207,596 178,834

Cash flow 49,578 44,132 31,986

Net financial position 16,313 5,01 (373)

DATA PER SHARE 2014 2013 2012

Number of shares 9,352,857 9,307,857 9,222,857

Operating income per share 8.62 6.89 5.67

Net result per shares 512 370 2.94

Cash flow per share 5.30 474 3.47

Shareholders’ equity per share 26.93 2276 19.06

OTHER INFORMATION 2014 2013 2012

Number of employees 4,689 4,253 3,725
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TREND IN THE PRINCIPLE ECONOMIC INDICATORS
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LETTER TO SHAREHOLDERS

DEAR SHAREHOLDERS

2014 has been a very positive year for Reply. Our
sales have exceeded 632 million Euros, with net
profit growing by more than 39% over the figures
obtained at the end of 2013. In a market that, within
Europe, is growing by only a few percentage points,
we have consolidated a pattern of growth that is

significantly higher than the average.

We have been able to achieve these results
thanks to our ongoing commitment to seeking
the best people to join our group and our policy
of consistently investing in the development of
our offering. Our broad range of skills in the main
processes associated with a variety of industrial
and media sectors makes us especially suited to
the task of transforming technology into relevant
innovations for our clients, as we support them

in the constant search for competitiveness that

today’s markets demand of businesses.

Today, Reply is an acknowledged pioneer on
the new frontiers of technology and business
in areas such as big data, cloud computing,
mobile technology and social media. The new

challenge that we now inevitably have to face

is the transformation currently arising from the
combination of digital services and the Internet of
Things. The disruptive effects of these changes will
revolutionise forever our ways of living, working

and even thinking.

This represents a tremendous opportunity for
Reply. We therefore intend to play an increasingly
important role in this seismic change, a change that
is decisively affecting every sector of industry and

services.

It was for this reason that we invested in 2014 in

the updating and strengthening of our expertise in
both technology and consulting. As a result we now
have a skill set that is perhaps unique in today’s
market, ranging from consulting on communications
and strategy to the design of technology
architectures, alongside integrated hardware and

software engineering.

In 2014 we also significantly increased our
knowledge with regard to the Internet of Things, both
through our work on the development of proprietary
platforms and solutions and through investments
outside the traditional scope of our group. In

particular, in order to capture the most interesting



opportunities, Reply has set up an advanced
incubator designed to finance, enhance and support
the growth and establishment of ideas and start-ups
in the loT field in both Europe and the US.

Big challenges lie ahead of us in 2015. The
leadership we have acquired in all of the areas
now classed as “innovation”, combined with the
industrial and financial strength we have built up,
provides Reply with countless further opportunities
for growth in a market that is increasingly selective
and competitive. All our skills and expertise will be
needed if we are to seize these opportunities and
transform them into new sources of value for Reply,

for our people, and for our shareholders.

Chairman of the Board

Mario Rizzante
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Reply is a company that specialises
in consulting, systems integration
and digital services with a focus

on the conception, design and
implementation of solutions

based on the new communication
channels and digital media.

Composed of a network of companies, Reply
partners with key industrial groups in defining
and developing business models made possible
by the new technological and communication
paradigms such as big data, cloud computing,
digital communication, the Internet of Things and
mobile and social networking. In so doing, it aims
to optimise and integrate processes, applications
and devices.
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REPLY IS CHARACTERISED BY:
- a culture focused on technological innovation;

- a flexible structure able to anticipate market

developments and interpret new technological

drivers;

- adelivery method of proven success and scalability;

- anetwork of companies with specialist areas of

competence;

- teams composed of specialists, drawn from the

best universities;

- a highly experienced management team;

. continuous investment in research and

development;
long-term relationships with its clients.



THE ORGANISATIONAL MODEL

With over 6.000 employees (as of 31 December

2014), Reply operates through a network of

companies that specialise in processes, applications

and technologies and that represent centres of
excellence in their respective fields of expertise.

«  Processes — For Reply, the understanding and
use of technology involves the introduction of
a new enabling factor for business processes,
based on an in-depth knowledge of both the
market and the specific industrial contexts of
implementation.

« Applications — Reply designs and develops
application solutions aimed at meeting core
business needs.

»  Technologies — Reply optimises the use of
innovative technologies, creating solutions
that are capable of guaranteeing maximum

operational efficiency and flexibility for its clients.

REPLY’S SERVICES INCLUDE:

«  Consulting — on strategy, communications,
processes and technologies;

- System integration — to use the full potential of
technology by combining business consulting
services with innovative technical solutions and
high levels of added value;

« Application management — the management,
monitoring and continuous development of

software assets.



MARKET FOCUS

In every market segment in which it operates, Reply combines specific sector expertise with wide

experience in the provision of services and a wealth of advanced technological capabilities.

In 2014, the breakdown of the group’s sales in its various vertical sectors was as follows:

Manufacturing
28,7%

Government
8,5%

Telco
19,9%

Media
8,1%

Utilities
8,9%

Financial Services
25,9%

TELECOMS AND MEDIA

Reply now ranks as a leading technological partner
for the telecoms and media market, a sector
characterised by the continuous transformation

of the operators involved, which are increasingly
positioning themselves as providers of innovative
services and content. Reply has a particular focus on
redefining omni-channel engagement models for its
clients both at the touchpoint (physical and digital)
level and through the development of innovative
customer experience solutions that increasingly

often are integrated with social models.

In a world that is evolving towards a proliferation of
digital contacts, one in which physical reality and
virtual reality are converging, the ways in which
operators engage with their end users is changing,
thereby affecting the underlying models, processes,
systems and technologies involved. The digitisation

of services and the virtualisation of relationships is

creating new challenges with regard to products and
services, business models, operating models and
the relationship with the end user, leading to new
competitive scenarios. Reply partners with its clients
in the main processes of transformation, making
available its expertise in both brand experience and
design of IT architectures and software-as-a-service

models.

Reply also works with its clients on defining
services and applications specifically designed

for the latest-generation devices, drawing on its
range of integrated consulting, communication and
creative services. In particular, Reply is committed
to the development of “over-the-top” services, the
implementation of mobile commerce solutions,

the design of IOT/M2M-enabled services, and

the development of solutions for the new digital
platforms with a special focus on the home and

automotive sectors.



Reply is active in the integration of processes and
services related to business support systems (BSS)
and operations support systems (OSS). In those fields,
Reply’s activities focus on predictive systems for real-
time network capacity and quality, including network
capacity and dynamic network discovery systems,

as well as on its specific areas of expertise in cloud-
based telco solutions and in the new open networks
based on SDN paradigms. These aim to create virtual

networks and new virtual network data centres.

BANKS, INSURANCE COMPANIES AND
FINANCIAL OPERATORS

Reply is increasingly active in the digital transformation
of Europe’s financial institutions. In this area Reply

is focused on working with some of the leading
players in the sector to define comprehensive multi-
channel customer journey and customer engagement
strategies. These range from digital branding to

the implementation of strategy apps and from the
development of a new generation of multi-channel
portals and touchpoints to the complete redefinition of

the underlying technological architectures.

With regard to the distribution of wealth management
products, Reply has developed a wide range of
specific skills and solutions, focused, for example,

on emerging consulting models and remote

advice solutions. In the area of governance risk
control (GRC), Reply is represented by a dedicated
consulting division, integrated within a European
network and strongly specialised in issues of risk
evaluation and risk control. In this field, Reply is

working with some leading institutions on activities

connected with the implementation of European

Banking Union standards.

In the emerging area of big data, Reply is investing
heavily and collaborating with some of the most
important financial institutions on two project lines.
The first involves the concrete integration of the
new big data technologies and architectures with
existing systems, while the second relates to the
development of skills and analytical models for the
insurance and banking sectors, aimed at extracting

tangible business value from available databases.

Another area in which Reply has a strong presence
and specialisation is that of mobile payments and
the associated m-commerce services. Here, Reply
offers both consulting services and a proprietary
verticalised platform for a variety of industrial sectors
(banks, insurance companies, payment operators,
telcos, retailers, media and Internet companies).

In particular, the platform supports a wide range of
personalised contextual mobile payment services,
including mobile PoS solutions capable of accepting
Chip&Pin, Chip&Signature, magstripe, contactless
and mobile couponing payments.

Finally, on the most advancd frontiers of innovation,
Reply is involved in a number of experimental
projects. These include the newest biometric and
digital identity recognition technologies, loT as
applied to specific insurance sectors (car, home

and health), crypto-currencies, the testing and
assessment of “fintech” peer-to-peer landing
models, crowd-funding, and the definition of specific

e-marketplaces for financial institutions.



MANUFACTURING AND RETAIL

Reply supports companies with the transformation
and management of their information systems.
Services provided range from strategic design and
the understanding and redefinition of core business
processes to the creation of solutions for application

integration in support of the extended enterprise.

Reply’s areas of focus and skill development include
supplier and purchasing management (SRM) support;
the design of control systems for production chains
(MES systems); and the distribution and movement
of products via complex logistical networks (SCM
systems). Particular attention is being given to the
development of skills and applications related to the

new Industry and Logistics 4.0 paradigms.

Reply has also defined a specific service offering

for the retail sector that combines e-commerce

and multi-channel consulting with the design and
development of solutions that integrate web, mobile,
call centre and in-store services and in which digital
devices, innovation and physical places are brought
together to create an engaging and consistent

customer experience.

ENERGY AND UTILITIES

The energy and utilities sector is currently
undergoing a profound transformation with regard
to the models used for generating, distributing

and selling energy. The increasingly widespread
presence of renewable energy generation
facilities, the regulatory implications and the market

opportunities, together with a desire on the part

of customers to utilise new instrumentation for the
control, analysis and management of consumption,
are leading to substantial changes in the operational,
organisational and technological models used.

The requirements in terms of both real-time activity
monitoring and the evolutionary and predictive
analysis of the phenomena involved, combined

with the need for constant communication with
customers, are resulting in the introduction of digital
devices throughout the chain, from power plants

down to households.

Reply combines a deep understanding of the market
and its specific processes with a distinctive capability
in the design, implementation and management of
application and technological solutions in support of
core business. Its ability to support the transformation
of management models used by operators in the
sector and the verticalisation of skills and specific
solutions (loT, big data, cloud, mobile, etc.) allow
Reply to assist companies that generate, sell and
distribute energy in defining and developing new
operational models. Aspects covered include smart
metering, smart grid management, real-time pricing

and demand response.

In the renewable energy and energy efficiency
sector, in which there is a highly diverse range of
services and solutions on offer, Reply provides

a comprehensive range of services capable of
fulfilling construction, maintenance, monitoring and

optimisation requirements.



GOVERNMENT AND DEFENCE

In the health and public administration sectors, there
has been an increasingly strong focus over recent
years on cutting costs while still maintaining quality
and improving service opportunities for consumers.
There are two contributing factors involved here.
Firstly, by defining “standard costs”, legislation has
identified an element of balance between the various
territorial differences associated with the cost of the
service. Secondly, in the operational context there is
an increasing use of online technologies, of big data
and of cloud computing, which are all contributing

to a reduction in overall costs. In this scenario,

Reply benefits from the experience it has built up

in the most advanced online services, creating
vertical applications and expertise that enable

it to implement specific solutions for managing

relationships with the public and with businesses.

An additional field of specialisation for

Reply is telemedicine: in other words, the

possibility — through the use of information and
telecommunication technologies — for healthcare
professionals to supply care and assistance services
remotely. In this area, Reply has created a set of
applications and systems aimed at developing an
integrated communication network between patients
and local operators at various levels, including
hospitals, nursing homes, health centres, community
centres and so forth.

In the UK, Reply is also working with various
governmental agencies, including the Ministry

of Defence (MoD), for which it has helped to

define and implement a new approach to the

use of IT architecture in support of decision-

making processes. The aim is to integrate flows of
heterogeneous information, thereby improving data
management while also ensuring complete visibility

of available resources.



TECHNOLOGICAL INNOVATION

Technological innovation has formed the basis for the development of Reply, a company that has always

pursued the objective of providing its clients with the tools necessary to increase flexibility and efficiency.

Reply is involved in a continuous process of research, selection and marketing of innovative solutions for

sustaining the creation of value within organisations.

BIG DATA AND ANALYTICS

During 2014, every sector of industry saw a clear
growth in the awareness of the different possibilities
available from the exploitation of “big data”, by
means of analytical models capable of exploiting
the potential of the new NoSql technologies. This
increased awareness does not appear to be a logical
consequence of the transformation of the datasets
associated with the now outdated “3Vs” (velocity,
variety and volume) paradigm, which originally
characterised the field of big data. Rather, it is the
result of the strong pressure on development times
and on the TCO of data analysis solutions, which is
requiring different choices to be made compared to

traditional business intelligence models.

Thanks to its combination of skills in technology, data
analysis and modelling, and process re-engineering,
Reply has helped its clients to tackle big data issues
both by promoting both the activation of real and
concrete cultural change and by introducing a new
approach to the management of data, whether within

the company or derived from external agents.

Reply’s activities have concentrated in particular on
two parallel issues, in terms of strengthening the
group’s business analytics development capabilities,
and in boosting its technological services offering.

The financial services sector has been especially

relevant in this context. In that market, specific
solutions have been implemented for tackling fraud
and for developing predictive analytical techniques

and social network analysis.

CLOUD COMPUTING

In recent years cloud computing has established
itself as one of the most important areas of
transformation that companies have had to face.

In fact the provision of virtual environments and
services by major global vendors has modified,

or even revolutionised, the concept of IT as it was
traditionally interpreted. From being seen as a simple
commodity, IT has become one of the fundamental
elements underlying the true digital transformation of

an organisation.

In parallel, the increasing maturity of the cloud,
whichever model is used (laaS, PaaS or Saas), is
leading service providers and system integrators to
define specific service offerings for highly strategic
issues. These include the coexistence of the cloud
with traditional on-premises applications and

questions of data management security.

In order to fulfil the requirements for strategic
and technological transformation and change

management that are involved in the implementation



of the most suitable cloud model for specific

situations, Reply has defined a service offering

structured along the following lines:

- consulting support (from the business process
to operational management) capable of helping
clients to understand, select and develop the
most appropriate technological and application
solutions;

- an end-to-end provider service that, through its
close partnership with leading global vendors
including Amazon, Google, Microsoft, Oracle and
Salesforce, allows the client to benefit from the
most suitable solutions for its needs, both in terms
of the model used and the technology adopted.

- SaaS services and solutions based on Reply’s

proprietary software solutions.

CUSTOMER EXPERIENCE

The increasing degree of integration with new
communication technologies especially in terms of
mobile services, the social aspect of participation
and collaboration, and the spread of multi-channel
services have all taken on vital importance for the
implementation of CRM solutions that create actual
value, by redefining traditional models in favour of a

customer-centric approach.

It is therefore becoming essential for businesses to
identify and implement a relationship strategy that is
no longer one-to-many but peer-to-peer, based both
on its clients’ value drivers and on company-specific
factors. In this context, Reply has built up a strategic
CRM framework based on a holistic approach that,

by mapping and analysing the customer journey in

terms of a complete and detailed vision of customer
experience, provides businesses with the tools and
solutions needed for the targeted involvement of

prospects and clients.

As well as supporting the transformation of a
company’s CRM model, the framework created by
Reply can be integrated into pre-existing processes
and structures thanks to the group’s consolidated
experience in the end-to-end governance of
functional and organisational processes. More and
more companies have been supported in defining
the principles involved and revising their business
processes, in terms of both architecture design and

the implementation of the technological solution.

Using skills developed in the fields of digital
communications, social media, gamification, the
Internet of Things and mobile services, Reply has
identified new techniques and methodologies for
defining an omni-channel CRM strategy that allows
companies to create different touchpoints capable of
engaging people at any time and in any place. These
are combined with constant monitoring (customer
analytics) of end user satisfaction levels, thanks to
the potential offered by the analysis of big data.

In support of its CRM framework, Reply is continuing
to enhance its areas of competence, thanks to its
partnerships with major vendors such as Oracle,
Microsoft, Salesforce.com, SAP and other leading
players in the sector and on the basis of the
experience it has built up in many industrial sectors
(automotive, telco and media, energy and utilities,

finance, manufacturing, pharma and retail).



DIGITAL SERVICES

The communications sector has seen a clear growth
over recent years in the importance attributed to the
presence of a single brand, product or service across
various digital platforms, for both its end users and

its employees. This multi-channel and multi-recipient
presence is increasingly dialectical and interactive,

far removed from the traditional promotional model.

In this scenario, one in which the boundaries
between media are becoming increasingly blurred
and in which communication also involves company
assets that were traditionally excluded from brand
engagement activities, increasingly diverse and
specialist types of knowledge are required for
tackling these new challenges. In addition to creative
skills, which have always constituted the real added
value in an effective advertising project, there is a
need for specific technological competences and
project management skills if communication is to
become lively and interactive across all channels,
including the Internet, mobile telephones, digital PoS,

and game platforms.

To extend this scenario further, there is a need

to ensure coherent communication between the
various media involved, through the unified provision
of consulting, conceptual and production services
that also include a multimedia asset management
strategy. In addition to the creation and management
of every aspect of the interactive digital brand image,
Reply’s areas of expertise include creativity and
technology as applied to important sectors such as
mobile telephony, e-commerce and gaming. These

also constitute areas that commercial brands need to

master both now and especially in the future, as can
already be seen in the major global communication

markets.

Another important field in which Reply supports its
corporate clients involves communication via social
media networks. This is now a mainstream activity
that has expanded significantly over the last few
years and is now more than ever the acknowledged
global arena for brand-user relationships. As a result,
Reply has added to its portfolio a range of services
for assisting companies with the strategic activities
needed for positioning a brand correctly across all
channels — including social media. These services
range from monitoring and assessment to the design
of the architecture for measuring relationship KPIs,
and from promotional activities such as couponing,
social gaming and content marketing to CRM

activities and “social caring” activities.

Social media networks are becoming increasingly
connected to the digital marketing activities that
Reply includes in a universal relationship model,
based on skills in the analysis and implementation
of paid, owned and earned media. This model
enables and enhances an integrated positioning
strategy for companies across the various channels
on which they relate to their ecosystem. These
channels include social media networks, search
engines, comparison websites, shopping malls and
social shopping networks, affiliation networks, email,

applications and lead generation channels.



E-COMMERCE

In recent years e-commerce has taken on an
increasingly central role in the relationship between
businesses and consumers. By the end of 2014, in
fact, sales worldwide from e-commerce equalled
those from bricks-and-mortar outlets. More and more
frequently, companies are extending their business
models by defining new multi-channel strategies
capable of providing consumers with different
touchpoints, both digital and physical, to use when

purchasing products.

The increasing demands of consumers and the trend
towards customer mobility now require companies
to provide a fully integrated and personalised
experience. This also needs to be as unified as
possible across the various channels involved,
meaning that it is vital to integrate the digital with

the physical experience and vice versa. Consumer
behaviour has led to a real change in the traditional
buying process. Nowadays, for example, customers
interact on social media to obtain product reviews,
then compare the prices of products of the same
range, before actually purchasing the product using
the online e-commerce platform and collecting it
from the nearest store. Once there, customers can
receive promotional offers for subsequent purchases

directly on their smartphones.

In the light of this massive shift away from traditional
shopping scenarios, Reply has defined an omni-
channel strategy centred on client needs that
enables companies to provide end consumers with
a fully integrated and unified experience across

online, mobile and physical channels. The solutions

identified by Reply include, for both B2B and B2C
businesses, the end-to-end management of the
entire company sales cycle. This involves product
and catalogue management, promotions and price
optimisation, warehouse and logistics management,
call centre operations, and customer engagement
both in bricks-and-mortar stores, using proximity
commerce techniques, and in online channels,

exploiting the potential of social media.

ENTERPRISE ARCHITECTURE

We are now experiencing a revolution in terms of
the increasingly active role played by consumers

in influencing the corporate agenda. Almost all
organisations have inherited IT structures that have
to be managed and shaped to adapt to changing
business needs. Inevitably, this restructuring process
is leading to a paradox with regard to the demands

made on IT.

In order to cope with a future characterised by a
convergence between the physical and digital space,
a future in which the boundary between business
and IT becomes increasingly blurred, IT must be
capable of operating at “two speeds”. In other words,
businesses need to take swift action to exploit the
new innovations available to them, while at the same

time taking care to avoid harm to existing systems.

This new approach to IT requires agile delivery
models, in which small, highly qualified, multi-
disciplinary teams implement a process of end-
to-end change in very short time-scales, working

directly with the managers of the various business



areas involved. Reply, in particular, supports its clients
in the field of enterprise architecture, helping them
to extend their internal capabilities by using a wide
portfolio of frameworks, methods and architectural
models and by making available highly specialised

teams.

THE INTERNET OF THINGS

The drive for convergence between the telecoms,
media and consumer electronics sectors is making

it necessary to treat items that currently lack any
form of connectivity as “networked devices” (such as
household appliances and home automation control
systems). The Internet of Things (loT) is a market
that, according to the estimates of leading analysts,
will grow in Europe by over 46% per year during the
2015-2020 period. At a global level, they predict that
sales from products and services will be worth more
than 7100 billion Euros, with more than 50 billion

machines connected in networks by 2020.

One of the main developments in the coming years
will involve the gradual interconnection not only of
computers and devices but also of many different
material objects. This will give rise to networks

that are increasingly pervasive and integrated

with people’s daily lives. The fields of application

are numerous and include industrial applications
(production processes), logistics, infomobility, energy
efficiency, remote assistance and environmental

protection.

Reply has designed and developed HI Reply™, a

platform of services, devices and middleware on

which specific vertical applications can be built,
including advanced logistics, environmental safety,
contactless payment and product traceability
systems. HI Reply™ has been designed and created
within Reply’s centre for research and development

on thelnternet of Things.

As well as significantly extending the fields

of application for its platform with specific
developments for major industries in 2014,

Reply has also set up an advanced incubator to
finance, accelerate and support the growth and
establishment of ideas and start-ups in the loT field in
Europe and the US.

MOBILE

Thanks to the skills that it has built up in terms

of devices, user experience, communication

protocols and knowledge of the main telecoms

and media processes, Reply supports its clients

in defining scenarios and multi-device interaction

models. It thereby helps to create new collaborative

environments that guarantee:

- straightforward and independent access to
services and information;

- integration of wireless and wired devices;

- an infrastructure providing an “always on” facilitiy
for managing and distributing services and

content.

In response to the ever-increasing demand for
the provision of services involving high levels of
interaction with the user across all mobile platforms,

channels and devices, Reply has created its own



application factory focused on the development of
mobile apps for both the business and consumer
fields.

The extension of mobile apps to every aspect of

our personal and professional life will indeed be a
key issue over the current decade and will create
opportunities for transformation in every sector of

industry.

Reply has therefore defined a specific service
offering in respect of gaming, targeting not only

the consumer sector but also the most complex
business-to-business scenarios. In particular, the
application of certain specific frameworks derived
from the world of gaming to business-oriented
contexts (gamification) is creating interesting
benefits in terms of both customer engagement and

employee engagement.

In addition, by combining extensive experience

in 3D from the world of gaming with its mobile
expertise and with new technologies in the world

of wearable devices, Reply has developed services
specifically focused on the development of solutions
for increasing customer engagement. These include
the development of augmented reality applications
(@aimed at enabling a virtual product to be viewed in
a real-life environment), as well as immersive reality
applications specifically designed to provide users
with an engaging experience by transporting them

into a virtual and navigable environment.

MOBILE PAYMENTS

The widespread use of mobile devices by
consumers and the development of new payment
tools, enabled by the mobile elements of technology,
make the mobile payment sector one of the fastest-
growing fields. Reply has defined a dedicated
product offering — based around consulting services
and technological platforms — to support banks,
financial institutions, telecoms providers, utilities and
retailers in the creation and supply of innovative

remote and proximity mobile payment services.

HI Credits™, the Reply platform, is a technological
asset that, by using the technologies available

within smartphones, facilitates contextualised and
personalised payment services. Over the course

of 2014, modules have been developed for the
management of proximity payment transactions that
meet the new HCE (Host Card Emulation) standards,
and a solution has been created for the peer-to-peer
(P2P) transfer of funds between private individuals.
Hi Credits™ is able to supply, via a single platform,
wallet-based remote payment services, wallet-based
and mobile PoS-facilitated proximity payments, as
well as transfers between private individuals using

P2P apps.



RISK MANAGEMENT, PRIVACY AND
SECURITY

Reply is now one of the leading players in this sector,
with a comprehensive portfolio of services for risk
management, privacy and information security
management. In particular, Reply has developed an
integrated approach for measuring and managing
risk that is capable of assessing, concurrently, both
the risk involved and the potential loss of value and
sales associated with that risk. Using this method,
Reply enables its clients to implement a set of tools
and activities aimed at cutting the operating costs
associated with risk management, thereby ensuring
that capital and resources can be allocated in the

best possible ways.

Over recent years, IT-related risks have increased
dramatically, in terms of both their impact and

their frequency, leading to serious security
violations and causing hundreds of millions of
client data records to be comprised worldwide.
The parameters that should be considered and
monitored are often interconnected and therefore
difficult to catalogue in an orderly manner or tackle
individually. In order to deal with this increasingly
complex situation, Reply has defined an integrated,
coherent and comprehensive range of services

to support its clients in defining the best possible
strategies for security governance and security
technology. In particular, Reply is active during all
the phases involved in implementing an integrated
information security plan. These range from the
strategic planning stage to the definition of the
enterprise architecture required for security and

the implementation of specific cyber-security

countermeasures. In addition, thanks to its own
cyber-security command centre, Reply supports
major organisations with advanced computer security

incident response services.

SOCIAL MEDIA

Public social media are remarkable for the way in
which they have been adopted for everyday use by
all age brackets, with people becoming more aware
and more frequent users of the networks involved.
Thanks to the value they provide, social media
have therefore transformed the Internet, turning it
from simply a source of information to a vast space
for dialogue and conversation. This has created
new opportunities for interaction between people
and between brands and the consumers of those

brands..

Along with specific social engagement and social
listening solutions, Reply bases its own social
enterprise networking services (business community,
social Intranet and consumer community) on its
proprietary TamTamy™ platform. This is available both
in on-premises mode and “as a service” via a cloud

computing architecture.

In addition, Reply has also defined a specific
approach, based on its Starbytes™ platform, for
bringing the organisational model derived from
crowdsourcing into companies that wish to have
a project, service or product developed by a
distributed network of people organised within a

virtual community (or “crowd”).



VIDEO AND GAMING GENERATION

The disruptive impact of mobile devices and apps
that has been seen over recent years has brought
with it new kinds of social behaviour and habits.

One especially obvious phenomenon involves the
use of video games. Smartphones and tablets have
dramatically enlarged gaming communities, which
used to be limited to owners of consoles or to the
community of players on PCs. As a result, gaming has
been tran